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The purpose of this survey is to review the current state
of business history in France.! It will be confined to the most
recent work on the 19th and 20th centuries. A similar study by
Claude Fohlen described the situation in the mid-1960s [17]. My
review does not pretend to be exhaustive: it will attempt only
to examine the present institutional and archival setting, the
Gallic characteristics of this scholarly enterprise, and the most
important research trends. Business history will be construed
here in a broad sense to include much more than the stories of
individual French firms.

In France business history lacks an institutional base.
There is no business school which supports it nor are there any
positions in the university system committed to it except those
which are combined with economic history. The only professional
focus is with the association of economic historians which spon-
sors meetings and publishes a bulletin. The major source of re-
search funds in France, the Centre National de la Recherche
Scientifique, provides assistance only indirectly through its
grants to economic historians. Since the Histoire des entre-
prises ceased publication in 1963, there is not even a review that
specializes in the subject. Two other reviews devoted to heavy
industry have also been terminated.? The prestigious Sixth Sec-
tion of the Ecole Pratique des Hautes Etudes (now renamed the
Ecole des Hautes Etudes en Sciences Sociales) once it stopped
publishing the Histoire des entreprises has demonstrated little
interest in supporting the field. Nor has French business filled
the gap. Only in a few cases have private firms sponsored schol-
arly histories. The iron and steel industry is exceptional in
lending its support to the Centre d'Histoire de la Sidérurgie at
Nancy. On a comparative basis, it would seem, the funding and
institutional support for the field are not as great as in either
the United States or Great Britain.

In spite of its anemic institutional condition business
history in France is vigorous. It is a small-scale enterprise
producing a high—-quality product for a rather inelastic market.
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The field's dynamism depends on a nucleus of active scholars who
hold posts, usually as economic historians, at a few universities.
In Paris they cluster at Paris I, Paris IV, Paris VIII (Vincennes),
and Paris X (Nanterre), while outside the capital they tend to
gravitate to universities in industrial settings, especially those
in Lyon and Lille. The fortunes of business history thus continue
to remain in the hands of a relatively small number of eminent,
independent scholars. The names that most readily come to mind
are: Jean Bouvier, Frangois Caron, Frangois Crouzet, Patrick
Fridenson, Bertrand Gille, Marcel Gillet, Pierre Léon, and Maurice
Lévy-Leboyer. They in turn are training a number of able young
researchers. The publications of these historians will be found
scattered throughout several major periodicals which cover eco-
nomic and social history, such as the Revue d'histoire économigue
et sociale, the Annales, Le Mouvement social, and the Revue his-
torique.

Americans and Canadians have also made substantial contri-
butions to the field though their impact may not compare with that
made by the generation of David Landes and Rondo Cameron whose
views and controversies stimulated research in the 1950s and 1960s.
It may seem as if American interest in modern French history has
moved en bloc to the new social history with its focus on demog-
raphy, the working class, community studies, and popular culture.
Yet this massive change in direction in French historical studies
has not impeded the steady trickle of publications on business.
Among those who have made noteworthy contributions in the last de-
cade are: Reed Geiger [22], Charles Kindleberger [37], David
Landes [40 and 41)], James Laux [43], John McKay [46 and 47], and
Michael Smith [63]. There are also several unpublished doctoral
theses of real merit, by Gareth Dyas [14], Martin Fine [15],
Michael Miller [49], Henry Peiter [56], and Michael Rust [61]. In
addition, the writing of Canadians such as C. R. Day [13], John
Godfrey [28], and John Sherwood [62] deserve mention.

Research into French business history continues to face se-
rious archival obstacles. Since the exemplary effort made by
Bertrand Gille immediately after World War II in collecting busi-
ness papers and depositing them at the Archives Nationales, there
has been negligible progress in systematically improving the hold-
ings available to scholars [4]. Most company and trade associa-
tion records remain in private hands and the French businessman's
reputation for secrecy has not changed much when it comes to re-
leasing private papers, no matter how old they may be. Archival
conservation has become an ever more pressing problem, since the
Archives Nationales has exhausted its space and has left the pres-
ervation of business materials in private hands [52]. Neverthe-
less, the situation seems to be improving. In many instances re-
searchers have been able to gain access to important hoards of
company records. In some cases where firms were nationalized,

72



such as electric power, the Nord railway, and the Renault Com-
pany, their archives have in theory fallen into the public do-
main. But these records may be in the hands of autonomous public
enterprises or dispersed in various departmental archives. More-
over, the cataloging of these records is still not complete. A
most promising development is the gradual relaxation of restric-
tions on public archives for the recent past. The archives of the
ministries of finance, commerce, and industry, public works, la-
bor, and certain other agencies contain voluminous, and often pre-
cious, materials for historians of business. On the whole the
possibilities for research in the field are better now than they
have ever been, although it remains a relatively difficult area of
inquiry for historians.

The method for investigating business history continues to
be traditional empiricism and archival digging. There is no trace
of the counterfactual new economic history in French studies. Nor
is there any theorizing about the firm or about the role of the
entrepreneur which Americans seem to pursue so earnestly. There
is, however, a growing application of microeconomic theory. Even
though holistic studies of modern firms tend to exceed the capac-
ity of the single investigator, collaborative research has not
made much progress. The biographical approach emphasizing the
qualities of entrepreneurship seems out of fashion: indeed, the
French, unlike the British or the Americans, have never been cap-
tivated by this type of inquiry. What is more characteristic of
French methodology is an emphasis on statistical analysis [2].
Many business historians are intellectually rooted in a rich na-
tional tradition of economic statisticians that dates back to
Frang¢ois Simiand. Accordingly business and quantitative economic
history often overlap and reinforce one another. The last decade
has seen an impressive accumulation of documentation on long-term
economic indexes such as prices, profits, and mergers, which com-
plement business research. A guide to this statistical data has
recently been published [34].

The practice of business history in France exhibits some
peculiar characteristics. French researchers rarely think of them-
selves as business historians per se; they view themselves as eco-
nomic, or even socio-economic, historians who emphasize enter-
pPrise and entrepreneurs as part of their attempt at explaining the
overall course and dynamics of their country's development [1].
This seems to contrast with much of the work done in the United
States and Britain. It may also be a source of strength, since
it keeps the relationship between individual enterprise, the econ-
omy, and society at the focus of analysis. A splendid example of
how business historians have integrated their findings in a gen-
eral history are the essays by Pierre Léon and Maurice Lévy-
Leboyer in a new survey of the economic and social history of
France which promises to become the standard work in the field
[31].
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A second noteworthy characteristic is the distinct politi-
cal taste to what the French serve as business history. A recent
biography of Frangois de Wendel [35], for example, a major steel-
maker turned parliamentarian, virtually ignores his business ca-
reer. This Gallic idiosyncrasy is due to a number of causes. It
derives from the strongly interventionist style of the French
state and to a long history of businessmen's ambiguous response
to its steady encroachment. The highly ideological atmosphere
which envelops the study of French capitalism, especially at the
point of intersection between business and politics, further con-
tributes to politicizing business history. This latter theme is
also available to researchers who have no training in economics.
Furthermore, government records are on the whole more accessible
than private business archives, for the 19th century research has
brought a number of state activities to the attention of histo-
rians. These include tariff and colonial policies; technical ed-
ucation; government regulation of business, for example, joint
stock companies; and defense spending. Frangois Crouzet, for ex-
ample, has demonstrated how the state inspired the creation of a
private armaments industry after 1870 [11]. In the 20th century
as public enterprise expanded and governments adopted the prac-
tice of economic management as symbolized by planning, business
history became even more closely linked to the state and public
policy.

The problem of relative French economic retardation and the
related issue of entrepreneurial responsibility which once pre-
occupied business and economic historians has receded. It was
generated by a collective sense of backwardness among the French
which peaked after the Second World War. American perceptions of
what we considered was a stagnant economy in the 1950s also
prompted it. This perception gave rise to the notion of entre-
preneurial failure and the charge of "Malthusian" business prac-
tices. Recent work, however, on per capita growth rates in the
19th century has modified the former stern indictment of French
economic performance. The rapid expansion of the economy in the
past 25 years has further served to raise our assessment of long-
term economic development. Economic retardation and entrepre-
neurial failure have suffered a corresponding loss of attention.
In fact the proponents of this view in France, as in Britain, are
on the defensive.® The trend has been to identify more and more
examples of dynamic entrepreneurship, as James Laux has done for
the French automobile industry before 1914 [43]. Scholars have
been able to document the persistence of the Saint-Simonian tra-
dition among managers of big business even through the 'dark ages"
of the 1930s and early 1940s. One can also discern an increasing
recognition of the "objective" or impersonal obstacles to indus-
trial growth in 19th-century France. A small, volatile domestic
market, high transportation costs, poor coal seams, and other such
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hard facts have relieved the burden once borne by entrepreneurs
without going so far as to reverse the earlier appraisal. In
retrospect it seems as if the French were never much interested
in the issue of entrepreneurial failure except for the purpose of
refuting American charges.

The prevailing trend in business history has been away from
issues such as retardation and entrepreneurial failure toward
what might be loosely termed a strategy and structure approach.
This development is not so advanced as that found in the work of
Alfred Chandler, Jr., where the focus is on the organization of
the modern corporation's functions [9]. Yet the French version
of this approach does look toward the structure of industry and
firms and toward company strategies. It also seeks to demonstrate
how market conditions and other external factors conditioned the
behavior of businessmen. The tendency has been to omit personali-
ties from company histories leaving the entrepreneur as a ratio—
nal, but rather passive, profit-maximizer. 1In Patrick Fridenson's
study of the Renault automobile company [18], for example, the
autocratic, owner-director Louis Renault almost disappears from
view. In his place Fridenson puts a dynamic grande entreprise.
The Renault company developed out of a small artisan assembly
shop into an enormous vertically integrated, diversified manufac-
turer. Yet it still, as Fridenson contends, never quite lived
up to its promise as a model enterprise either in structure or
strategy. An even more extreme example of this trend is the
study of Frangois Caron in which the story of the Nord railway
becomes the history of prices and costs [5]. One might detect
the influence of neoclassical economics as well as the work of
Alfred Chandler in this research.

To my mind the most important attempt at recasting business
history in France along these new lines is an essay by Maurice
Lévy~Leboyer entitled, "Innovation and Business Strategies in
19th and 20th Century France" [45]. Lévy-Leboyer suggests his-
torians stop worrying about what was "wrong" with French busi-
ness practices and inquire how businessmen responded and adapted
to their economic enviromment usually, he believes, with con-—
siderable success. He postulates a persistent structural dualism
in France in which a substantial sector of small~ and medium-—
sized firms coexisted with big business. Rather than censuring
the former as agents of retardation, he explains their durabil-
ity as a rational response to fragmented and dispersed markets,

a surfeit of skilled manpower, labor-intensive manufactures, and
high transportation costs. At the same time, Lévy-Leboyer ar-
gues, large-scale enterprises developed, especially after 1890,
which were comparable in size, technological endowment, orga-
nizational structure, and business strategy with those in other
countries. Furthermore, "over a long span," he writes, "one
finds that there were very few growth potentials that big busi-
ness failed to exploit" [45, p. 127]. The extreme structural
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dualism that endured in France well into the 20th century Lévy~-
Leboyer attributes not to any deficiency in entrepreneurial abil-
ities, but to external factors such as demographic stagnation,
slow urbanization, and the interference of events such as war
which interrupted upswings in the business cycle. He wants, in
brief, to discard the Malthusian stereotype that was derived from
the 19th century family firm in the textile industry and refor-
mulate our conception of the whole context of modern business
history.

One can see the influence of a strategy and structure ap-
proach in the attention given in recent work to firm size, the
nature of the market, relations among firms and with public au-
thorities, and marketing and production strategies [14 and 68].
Marcel Gillet's study of the Nord-Pas-de-Calais coal fields, for
example, stresses such issues [26]. Frangois Caron has given us
an overview of the long-range shift in company investment and mar-
ket strategies [6]. He begins with the 19th century style of
self-financing and limited product diversification which was, he
says, followed in the early 20th century by vertical integration
and specialization. The latest pattern, according to Caron, is
the giant, diversified enterprise, funded externally, planning
long-term investments, and competing in global markets. The
structural interest has also led to research on cartels or en-
tentes as the French preferred to call them [26 and 61]. It may
turn out that cartels were an early form of industrial concen-
tration in France and that they were less restrictive than once
believed. Both in coal and steel they appeared during periods of
expansion and as aids for foreign marketing.

Strategy and structure aside, what are, one might ask, the
new research areas in business history at the substantive level?
There is clearly an emphasis on industry rather than other types
of business. Automobiles [18, 19, 20, 43, and 50], metals [25,
36, and 67], electric power [39, 51, 53, and 59], mining [22,

26, and 27], and petroleum [33, 39, and 55], but not textiles
([41 and 64] are exceptions) which formerly cornered the market,
have been the subject of company histories or industry studies
which feature the individual enterprise. Somewhat less work has
been published on agricultural processing, armaments, aviation,
chemicals, machine manufacturing, and such semiartisan industries
as watchmaking. Aside from a few important items on railways

[5] and urban trolleys [47], little has appeared on the transpor-
tation industry and even less on retail trade. There have been
virtually no recent studies on the operation of public enter-
prise, but the improving archival situation for this sector prom-
ises more in the future. There has been a corresponding decline
in banking history which was predominant in the 1950s and early
1960s with allowances made for some notable exceptions [23 and
24], such as Jean Bouvier's remarkable synthesis [3]. a con-
siderable amount of new scholarship has selected a regional
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setting. The Lyon region in particular has been the center for
major research [8]. 1In addition, one can find information on
business embedded in general local or regional histories for which
the French are justly famous; for example, [65].

Another field of current interest is what might be called
the ideology of business, that is the wider economic, social, and
even political roles and views of businessmen. William Hoisington
[32] and Patrick Fridenson [19 and 21] have written on business
ideology between the wars and some of my work sets forth the views
of reform-minded managers drawn largely from big business in the
20th century [38 and 39]. One area that has been especially well
explored is that of employers' associations and their politics
{15, 16, 54, 56, 57, and 61]. Yet the subject of paternalism,
aside from Henri Hatzfeld's work [30], which was the dominant
mode of employer ideology in the 19th century has yet to find its
historian.

An aspect of business history which has attracted lively
interest is the social background of entrepreneurs especially
with respect to their education and training. This research has
in part been stimulated by the scholarly activity in the adjacent
field of educational history. Engineers, in particular, are the
subject of current research [45]. 1In a recent essay Charles
Kindleberger has demonstrated the long tradition of scientific
and technical training for French entrepreneurs and argued that
as the technological element of economic growth advances French
business will be at an advantage [37]. One cannot omit from a
survey of the social context of French entrepreneurship the su-
perb study of Adeline Daumard on the Parisian bourgeoisie during
the early 19th century [12].

Yet another new dimension of business history has been the
study of international economic relations. Jean Bouvier pi-
oneered this field with his articles in the late 1950s and early
1960s. Some scholars have tied business interests with French
diplomacy [60]. Other historians have continued to explore
French foreign investments [46]. A branch of this research, which
has caught the fancy of young historians, has been the study of
French enterprises in the colonies [10 and 48]. The investiga-—
tion of the origins of global or multinational enterprises, how-
ever, has barely begun.

A persistent weakness of the French school of business his-
tory has been to slight the firm's employees and its production
techniques. But this oversight is in the process of being rec-
tified. There have been articles on Taylorism [54], on the Ra-
tionalization movement between the wars [29, and Michelle Perrot
[58] has explored the problem of industrial technology and the
work force. The burgeoning field of social history has sup-
plemented this research. Roland Trempé [66], for example, has
explained how mine owners in central France during the 19th cen-
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tury slowly fabricated a dependable work force out of peasant
recruits.

Business history in France then has its own peculiarities,
its own strengths, and weaknesses. Despite its small scale, it
offers instructive contrasts in its operations, orientations,
and substantive findings. Certainly the close rapport between
business history and economic and social history has been bene-
ficial to French scholarship and offers a model to all prac-
titioners of the trade.

NOTES

1. I wish to express my gratitude to Professors Patrick
Fridenson, Michael Smith, and James Laux for their advice in
preparing this review. For the most up-to-date bibliography on
French economic history for the period 1870-1940 see [42].

2. Revue d'histoire de la sidérurgie (1960-68); Revue
d'histoire des mines et de la métallurgie (1969-72).

3. The pioneers of the entrepreneurial failure school
such as David Landes have not retreated. In his latest work
Landes [40 and 41] continues to stress the human and cultural
determinants of growth.

REFERENCES

1. Jean Bouvier, "L'Appareil conceptual dans 1'histoire
&conomique contemporaine,' in Bouvier, ed., Histoire économigue
et histoire sociale (Geneva: Droz, 1968), pp. 11-24.

2. and others, Le Mouvement du profit en France
au XIXe siécle (Paris: Mouton, 1965).
3. , Un Siécle de banque frangaise (Paris:

Hachette, 1973).

4, 1Isabelle Brot, "Les Archives d'entreprises aux Archives
Nationales," Gazette des archives, No. 84 (1974), pp. 9-18.

5. Frangois Caron, Histoire de 1l'exploitation d'un grand
réseau, la Cie. de Chemin de fer du Nord, 1846-1937 (Paris and
The Hague: Mouton, 1973).

6. , "Investment Strategy in France," in Herman
Daems and Herman van der Wee, eds., The Rise of Managerial
Capitalism (Louvain: Leuven University Press, 1974, and The
Hague: Nijhoff, 1974), pp. 96-144.

7. Edward C. Carter and others, Enterprise and Entrepre-
neurs in Nineteenth and Twentiety Century France (Baltimore:
Johns Hopkins Press, 1976).

8. Pierre Cayez, L'Industrialisation lyonnaise au XIXe
siécle (Lyon: Presses Université de Lyon, 1977).

78



9. Alfred D. Chandler, Jr., The Visible Hand (Cambridge:
Harvard University Press, 1977).

10. Catherine Coquery-Vidrovitch, "Impérialisme frangais
en Afrique noire," Relations internationales, No. 7 (1976), pp.
261-82.

11. Frangois Crouzet, '"Recherches sur la production d'ar-
mements en France, 1815-1913," and "Remarques sur 1'industrie
des armements en France," Revue historique, Vol. 251 (January-
March 1974), pp. 45-84, 409-22.

12. Adeline Daumard, La Bourgeoisie parisienne de 1815 a
1848 (Paris: SEVPEN, 1963).

13. C. R. Day, "Education, Technology, and Social Change
in France," French Historical Studies, Vol. 8 (Spring 1974),
PpP. 427-44.

14. Gareth P. Dyas, '""The Strategy and Structure of French
Industrial Enterprise,”" Ph.D. diss., Harvard University, 1972.

15. Martin Fine, "Toward Corporatism: the Movement for
Capital-Labor Collaboration in France, 1914-1936," Ph.D. diss.,
University of Wisconsin, 1971.

16. , "Un Instrument pour la réforme: 1"Association
frangaise pour le progrés social, 1927-29," Le Mouvement so-
cial, No. 94 (January-March 1976), pp. 3-29.

17. Claude Fohlen, "The Present State of Business History
in France," Business History Review, Vol. 41 (Spring 1967),

PP. 94-103.

18. Patrick Fridenson, Histoire des usines Renault (Paris:
Seuil, 1972).

19. , "L'Idéologie des grand constructeurs dans
1'entre-deux-guerres,'" Le Mouvement social, No. 81 (October-
December 1972), pp. 51-68.

20. > "Une Industrie nouvelle: 1'automobile en
France jusqu'en 1914," Revue d'histoire moderne et contem
poraine, Vol. 19 (October-December 1972), pp. 557-78).

21. , "Le Patronat," in René Rémond, ed., La
France et les frangais en 1938-1939 (Paris: TFondation Nationale
des Sciences Politiques, 1978).

22. Reed G. Geiger, The Anzin Company: Big Business in
the Early Stages of the French Industrial Revolution (Newark:
University of Delaware Press, 1974).

23. Max Gerard, Messieurs Hottinguer, banquiers a Paris
(Paris: Hottinguer, 1968-72).

24. Bertrand Gille, La Bangue en France au XIXe siécle
(Geneva: Droz, 1970).

25. » La Sidérurgie frangaise au 19e siécle
(Geneva: Droz, 1968).

26. Marcel Gillet, Les Charbonnages du nord de la France
au XIXe siécle (Paris and The Hague: Mouton, 1973).

79



27. » '"The Coal Age and the Rise of Coalfields in
the North and the Pas-de~Calais,'" in Frangois Crouzet and
others, Essays in European Economic History, 1789-1914 (New
York: St. Martin's Press, 1969), pp. 179-202.

28. John Godfrey, '"Bureaucracy, Industry and Politics in
France during the First World War," diss., Oxford University,
1974.

29, Odette Hardy-Hémery, "Rationalisation technique et
rationalisation du travail & la Compagnie des Mines d'Anzin,
1927-1938," Le Mouvement social, No. 72 (July-September 1970),
Pp. 3-48.

30. Henri Hatzfeld, Du Paupérisme & la sécurité sociale,
1850-1940 (Paris: Colin, 1971), pp. 103-84.

31. Histoire économique et sociale de la France, Fernand
Braudel and Ernest Labrousse, eds. (Paris: Presses Univer-
sité de France, 1976), Tome III, Vol. 1, pp. 241-304, 347-471,
and Tome III, Vol. 2, pp. 475-616.

32. William Hoisington, "A Businessman in Politics in
France, 1935-1955: the Career of Jacques Lemaigre Dubreuil,"
Ph.D. diss., Stanford University, 1968.

33. Joseph Huré, De la Naissance de la SGHP a la Société
frangaise BP d'aujourd'hui (Paris: BP, 1971).

34. 1Institut National de la Statistique et des Etudes
Economiques, Pour une histoire de la statistique (Paris: INSEE,
1977).

35. Jean-Noel Jeanneney, Frangois de Wendel en république
(Paris: Seuil, 1976).

36, Carol Kent, "Camille Cavallier and Pont-a-Mousson: an
Industrialist of the Third Republic," diss., Oxford Unmiversity,
1973.

37. Charles P. Kindleberger, "Technical Education and the
French Entrepreneur," in [7, pp. 3-39].

38. Richard F. Kuisel, "Auguste Detoeuf, Conscience of
French Industry, 1926-1947," International Review of Social
History, Vol. 20 (1975), pp. 149-74.

39. , Ernest Mercier: French Technocrat (Berkeley:
University of California Press, 1967).

40. David S. Landes, The Unbound Prometheus (Cambridge:
Cambridge University Press, 1969).

41. , "Religion and Enterprise: the Case of the
French Textile Industry," in [7, pp. 41-84].

42, James Laux, ''The Economic History of the Third Republic
A Survey of Publications since the 1950s," Third Republic/
Troisiéme Republique (forthcoming in 1978).

43. , In First Gear: the French Automobile In-
dustry to 1914 (Montreal: McGill-Queens University Press,
1976).

80



44, Georges Lefranc, Les Organisations patronales en
France (Paris: Payot, 1976).

45. Maurice Lévy-Leboyer, "Innovation and Business Strate-
gies in 19th and 20th Century France," in [7, pp. 87-135].

46. John P. McKay, Pioneers for Profit: Foreign Entre-
preneurship and Russian Industrialization, 1885-1913 (Chicago:
University of Chicago Press, 1970). ’

47. s, Tramways and Trolleys (Princeton: Prince-
ton University Press, 1976).

48. Jacques Marseille, "L'Industrie contonniére frangaise
et 1'impérialisme colonial," Revue d'histoire économique et
sociale, Vol. 53 (1975), pp. 386-412.

49. Michael Miller, "The Department Store and Social
Change in Modern France: the Case of the Bon Marché, 1869-1920,"
Ph.D. diss., University of Pennsylvania, 1976.

50. 'Le Monde de 1'automobile," Le Mouvement social, No.
81, special issue (October-December, 1972).

51. Henri Morsel, Histoire d'une grande entreprise: la
Société d'Electro-chimie et de 1'Electrométallurgie et des
aciéries électriques d'Ugine, 1882-1922 (Paris: La Ruche, n.d.).

52. , "Histoire et histoire des entreprises,"
Revue d'histoire économigue et sociale, Vol. 53 (1975), pp. 121-
27.

53. » "Les Industries électrotechniques des Alpes
frangaises du Nord de 1869 a 1921," in Centre National de la
Recherche Scientifique, L'Industrialisation en Europe au XIXe
siécle (Paris: CNRS, 1972), pp. 557-92.

54, Aimée Moutet, "Les Origines du systéme de Taylor en
France: 1le point de vue patronal, 1907-1914," Le Mouvement
social, No. 93 (October-December 1975), pp. 15-49.

55. André Nouschi, "L'Etat frangais et les pétroliers
anglo-saxons: la naissance de la Compagnie Frangaise des
Petroles, 1923-1924," Relations Internationales, No. 7 (1976),
PpP- 241-59.

56. Henry Peiter, "Institutions and Attitudes: the Con-
solidation of the Business Community in Bourgeois France, 1880-
1914," Journal of Social History, Vol. 9 (June 1976), pp. 510-
25.

57. , "Men of Good Will: French Businessmen and
the First World War," Ph.D. diss., University of Michigan,
1973.

58. Michelle Perrot, "Techniques industrielles et problémes
de main d'oeuvre," in Histoire générale des techniques, Vol. 5
(Paris: Presses Université de France, 1978).

59. P. Pezerat, Naissance et developpement de quelques
entreprises frangaises de production et de distribution
d'électricité, 1880-1939 (Paris: Hachette Microéditions, 1972).

81



60. Raymond Poidevin, Relations économiques et financiéres
entre la France et 1'Allemagne de 1898 a 1914 (Paris: Colin,
1969).

61. Michael Rust, "Business and Politics in the Third Re-
public: the Comité des Forges and the French Steel Industry,
1896-1914," Ph.D. diss., Princeton University, 1973.

62. John M. Sherwood, "Rationalization and Railway Workers
in France: Raoul Dautry and Les Chemins de Fer de 1'Etat, 1928
1937," unpublished essay, 1977.

63. Michael S. Smith, "Free Trade versus Protection in the
Early Third Republic: Economic Interests, Tariff Policy, and the
Making of the Republican Synthesis," French Historical Studies,
Vol. 10 (Fall 1977), pp. 293-314.

64. Hiromasa Suzuki, "L'Evolution de 1'industrie contonniére
dans la région rouennaise au XIXe siécle," thése 3eme cycle,
Université de Rouen, 1969.

65. André Thuillier, Economie et société nivernaises au
début du XIXe siécle (Paris and The Hague: Mouton, 1974).

66. Roland Trempé, Les Mineurs de Carmaux, 1848-1914
(Paris: Editions Ouvriéres, 1972).

67. Jean Vial, L'Industrialisation de la siderurgie fran-
caise, 1814-1864 (Paris: Mouton, 1967).

68. John Zysman, Political Strategies for Industrial Order:
State, Market, and Industry in France (Berkeley: University of
California Press, 1977).

82



